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Forward-Looking Statement s

Statement under the Private Securities Litigation Reform Act of 1995:

This presentation contains forward-looking statements about the company’s financial and operating results, which may include expected GAAP and non-GAAP financial and other operating
and non-operating results, including revenue, net income, diluted earnings per share, operating cash flow growth, operating margin improvement, expected revenue growth, expected
current remaining performance obligation growth, expected tax rates, the one-time accounting non-cash charge that was incurred in connection with the Salesforce.org combination;
stock-based compensation expenses, amortization of purchased intangibles, shares outstanding, market growth and sustainability goals.The achievement or success of the matters covered by
such forward-looking statements involves risks, uncertainties and assumptions.If any such risks or uncertainties materialize or if any of the assumptions prove incorrect, the company’s results
could differ materially from the results expressed or implied by the forward-looking statements we make.

The risks and uncertainties referred to above include -- but are not limited to -- risks associated with the effect of general economic and market conditions; the impact of geopolitical events;
the impact of foreign currency exchange rate and interest rate fluctuations on our results; our business strategy and our plan to build our business, including our strategy to be the leading
provider of enterprise cloud computing applications and platforms; the pace of change and innovation in enterprise cloud computing services; the seasonal nature of our sales cycles; the
competitive nature of the market in which we participate; our international expansion strategy; the demands on our personnel and infrastructure resulting from significant growth in our
customer base and operations, including as a result of acquisitions; our service performance and security, including the resources and costs required to avoid unanticipated downtime and
prevent, detect and remediate potential security breaches; the expenses associated with new data centers and third-party infrastructure providers; additional data center capacity; real estate
and office facilities space; our operating results and cash flows; new services and product features, including any efforts to expand our services beyond the CRM market; our strategy of
acquiring or making investments in complementary businesses, joint ventures, services, technologies and intellectual property rights; the performance and fair value of our investments in
complementary businesses through our strategic investment portfolio; our ability to realize the benefits from strategic partnerships, joint ventures and investments; the impact of future gains
or losses from our strategic investment portfolio, including gains or losses from overall market conditions that may affect the publicly traded companies within the company's strategic
investment portfolio; our ability to execute our business plans; our ability to successfully integrate acquired businesses and technologies, including delays related to the integration of Tableau
due to regulatory review by the United Kingdom Competition and Markets Authority; our ability to continue to grow unearned revenue and remaining performance obligation; our ability to
protect our intellectual property rights; our ability to develop our brands; our reliance on third-party hardware, software and platform providers; our dependency on the development and
maintenance of the infrastructure of the Internet; the

effect of evolving domestic and foreign government regulations, including those related to the provision of services on the Internet, those related to accessing the Internet, and those
addressing data privacy, cross-border data transfers and import and export controls; the valuation of our deferred tax assets and the release of related valuation allowances; the potential
availability of additional tax assets in the future; the impact of new accounting pronouncements and tax laws; uncertainties affecting our ability to estimate our tax

rate; the impact of expensing stock options and other equity awards; the sufficiency of our capital resources; factors related to our outstanding debt, revolving credit facility, term loan and
loan associated with 50 Fremont; compliance with our debt covenants and lease obligations; current and potential litigation involving us; and the impact of climate change.

Further information on these and other factors that could affect the company’s financial results is included in the reports on Forms 10-K, 10-Q and 8-K and in other filings it makes with the
Securities and Exchange Commission from time to time.These documents are available on the SEC Filings section of the Investor Information section of the company’s website at
www.salesforce.com/investor.

Salesforce.com, inc. assumes no obligation and does not intend to update these forward-looking statements, except as required by law.
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Standing together with our Salesforce family during
the COVID-19 pandemic.

In this unprecedented time, we're reaching out to our employees and customers, and taking many «
important steps to support their personal health and continued business success. Sa I ESfO rce was

built to handle
moments like this,
and our relentless
commitment to
your success is
stronger than
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NEW EDITORIAL SERIES WORK FROM HOME COVID-19 DATA HUB MARC BENIOFF
Get insights and tips for managing During COVID-19, use Quip for free Access and analyze trusted COVID- CHAIR AND CEO

business through crisis from to collaborate with employees and 19 global data in our free Tableau
Trailblazers. customers. dashboard.
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Log In to Salesforce

irt. vandelay@salesforce.com

login.salesforce.com

80 Chrome on QSX
Always approve from this location

1 Market St

Approve

| @

>

e EEEEEEEE— salesforce




REMFAZ R HRIEEZITIF

Summer 208 &

Marketing Cloud -

salesforce JA\gF:| |ytiCS Cloud salesforce
Datorama

Consumer Goods Financial Services Government

Marketing Cloud - Email, Cloud Cloud Cloud

SN Commerce Cloud salesforce .
Mobile, & Journeys

Marketing Cloud -
Pardot

FESEES Commun ity Cloud salesforce

IS eY Sales Cloud Health Manufacturing Philanthropy
Cloud Cloud Cloud

LIS Fssentials

Marketing Cloud -
Audience Studio

Platform

salesforce Y Service Cloud

M e



X1 YTARRANTSO9T1R
LBEBETIEID=HDY—ILEH LM

a1—HHERR
EHG I —TIER &5 T@Jﬁ
MEHEO1I—FDERE|DES

SERRELE
Salesforce AuthenticatorlZ &5
B+t #HE D 2 ERBETDEH

e O N/, |y

LX) T4 NIVAFIVY
Salesforce 7o vh 74— LALIZHAHAEN =B —
Ea—ThOt*xa)Ta

B))—RABOANILAFIVIDELT

@ O

salesforce

Salesforce—JLF
IBEEHEERBE. ANVREHR. TS5y

c oA —LEES1EZ{F5 Salesforceffl
BOEHHIUEITEERTHHE

ST WY AL2F2 (SSO)
T (WAL 1=Salesforce~D R LT
TLRABEDHE

N Veatl




TFE:

Sales CloudD 2 ERZREERE




SERZMOERSERAD
RANTSOT1R

SRS YRR
Lo U (NPT N
v AT Y



R B - 38 FH D #E{f

2 U ®

% Salesforce & mD SATLEBEORERST REOS1=H—aVEtE
A—HEEESTS . . , . _ . .=
MFA Z#/\(OvkJ )L—7(ZAa— A—HYaAZa =5 — a3 ETE
- Y= A
O—JLEERZREET S IWT IR S EE S
BT LTGAVTRET S FATHNZERY ANS




BB BARREE=4—T3

&4 7
NV, @ o

ZERDBIADERFvYR— A—HQIDRIELE1—T 2FAR Y 2 R—RHE A AR—JL
ZETEIT 5 A 95
A—HISERZRT HRALY)ARE 2—%VERLS BRI REBYIRLIERT S
z3)

IDEREIEREDREXEET S




= 3

2 =
1—HDRERBILERRR

DE=Z)2YT




wAIC&IIDYyYy—R




SERBIEOEREEIHIOUY—

ZERERDIMTROLANILD T2 )T1EERFT 51=0IC

Success
Secunity

User Authentication MFA Admin Rollout Set Up MFA for Your MFA Trailblazer
(Trailhead) Guide (eBook) (B AEEAR) Org (Video) Community (Group)

Join the MFA discussion in the MFA - Getting Started Trailblazer Community
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https://trailhead.salesforce.com/en/content/learn/modules/identity_login
https://trailhead.salesforce.com/en/content/learn/modules/identity_login
https://www.salesforce.com/content/dam/web/en_us/www/documents/white-papers/2fa-admin-rollout-guide.pdf
https://www.salesforce.com/content/dam/web/en_us/www/documents/white-papers/2fa-admin-rollout-guide.pdf
https://org62.my.salesforce.com/sfc/p/000000000062/a/3y000000sZ75/gsnCzXMLS_AUE5uGk_dyPAZ0Ldt5CgC6Y1zh03nC7.0
https://www.youtube.com/watch?v=RFg6P2uj00w
https://www.youtube.com/watch?v=RFg6P2uj00w
http://www.salesforce.com/success-mfa
http://www.salesforce.com/success-mfa
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Unified Authentication & 2FA  Version9
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Unified Authentication for Business Manager refers to the merging of user logins across all Business Manager instances in to Account Manager, making Account s Like
Manager the sole location for user account management (creation and disablement). Because Trust is our #1 value, the purpose of this update is to make Business
i Manager access more secure by unifying user authentication across all instances and providing Two Factor Authentication (2FA) capabilities.
u Currently, users are required to manage their accounts (logins and passwords) per Business Manager instance. This results in a high level of manual effort to set up

new users and manage existing users for each instance. Additionally, users may have different accounts for some Commerce Cloud products, each with different Report abuse
passwords or reset cycles. Also, there is no 2FA 'uncuonahly currently available for Business Manager users, but because Account Manager already has 2FA View as PDF

capabilities, migration of user logins from Business Manager to Account Manager will allow merchants to leverage 2FA for Business Manager users in their .
° S C ° C O a l l organization. O Mark for Action

Mark as Success

Please leverage the attached FAQs and demo overview for more information.

Unified Authentication

° / \ for Business Manager
FAQ (1).pdf
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