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Marketing Manager

Pipeline Deals

2.7K

# in pipe

& $1.7M
Pipeline

Email Engagement

7.TM 37.9K

Sent Hard Bounces

White paper

4% 13%
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$817.9K

Revenue

51 days

Avg. Conversion t...

Top Forms

Sum of Unique Submissions

requ

Revenue by Campaign

Sum of Monetary Value

Landing Page Completion

Local billboar.
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$20.9M

Total Value

$197.0K

0%

2.8K

# in Pipeline

$852.8K

433%

salesforce
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Job listing subscription Form
White paper request Form
Canberra RSVP Form

Landing Page Engagement

Unique Views Submission Rate

1.4M 20%
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all Analytics Studio B2B Marketing Analytics X  Account-Based Market... X

Accounts Detqﬂs

Pipeline Value $9,596,846

Engagement Score by Account

233
140
60
79

Pipeline Value by Account

Sales Activities by Account

=
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